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The aim of this study is to demonstrate the impact of the network of relations with 
government offices on the entrepreneurial orientation ( innovative and proactive) by 
clarifying the concepts related to the network of relations with government offices as part 
of the structural social capital ,and its role in providing the resources and knowledge 
required for the innovative orientation And proactive orientation  
To achieve the objective of the study is based on the descriptive approach and the 
design of a questionnaire is distributed to the members of the board of directors and 
executive management and managers of branches and their deputies in some Syrian 
private banks,The number of questionnaires distributed is (258), just (159) 
questionnaires are recovered for analysis  
Several international studies have been used to measure independent and dependent 
variables,that is ,relationships with government offices through three questions, 
innovative orientation, and proactive orientation as dependent variables using three 
questions for each variable. 
The study finds that relations with government offices have a significant impact in 
innovative orientation, and that relations with government offices influence the proactive 
orientation significantly. Relations with government offices Support organizations by 
providing the resources and knowledge, that help them achieve an innovative and 
proactive orientation  



9201-4No.- 2vol.  University Journal of Hama

 
 

Engelen,2012,p.522

/ 

/



9201-4No.- 2vol.  University Journal of Hama

 
 

 

 

/

 
/ 
/ 

/ 
/ 

 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 



9201-4No.- 2vol.  University Journal of Hama

 
 

      

     - 

Boso,2013Julie,2009

covin,2012,2011)

SPSS.Version 20

 Cronbach Alpha    

 Descriptive 

 Simple regression coefficient 
 



9201-4No.- 2vol.  University Journal of Hama

 
 

Relationships With Government Offices 

 

Huang,2011,p.1619) 

Ghoshal&Ghoshal,1998,p.243)

Engelen,2012,p.

 Structural Dimension

 Relational Dimension

 Cognitive Dimension

 

(Batjargal,2003,p.535

Zhou,2007.p677

Dong,2013,p.42

Entrepreneurial orientation

Engelen,2015,p.827Lumpkin,1996,137



9201-4No.- 2vol.  University Journal of Hama

 
 

Kroeger,2007,p.19

(Innovative Orientation

Boehmm,2008,173

(Dess-2005,p.150

Rauch,2009,p.763

Kreiser,2012,p.276

(Proactive  Orientations

(Hughes,2007

vora, 2012

Gao,2018



9201-4No.- 2vol.  University Journal of Hama

 
 

Baierl,2016,p.66

 

Jiang,2016,p106

 

Chung,2015,p.1219

 (Political Ties

Li, Y,2013,p.276

Jiang,2018,p49



9201-4No.- 2vol.  University Journal of Hama

 
 

Salaran,2009,p.6

 

Baierl,2016,p.65

(Li,j,2005,p.

Jiang,2018,p49

Boso,2013,p.713)

 Zhang,2014



9201-4No.- 2vol.  University Journal of Hama

 
 

 Zhang,2017

 

 Kotabe,

 
 Jiang,2018:

 

Boso,2013

Julie,2009

 (covin,2016,2011)



9201-4No.- 2vol.  University Journal of Hama

 
 

spss.20

0.893
0.714 
0.787 

spss

    

 
 116 73 
 43 27 

 

25  4 2.5 
 66 41.5 
 67 42.1 
 17 10.7 
 5 3.1 

 

 4 2.5 
 50 31.4 

 98 61.6 
 7 4.4 

 

 7 4.4 
 4 2.5 
 42 26.4 
 54 34 

 52 32.7 



9201-4No.- 2vol.  University Journal of Hama

 
 

 0.742 

3.72 0.621 

3.86 0.673 

0.742

3.720.621

3.860.673

   
t  

 

 2.639 .258 10.238 0.000  

 
.273 .063 4.313 0.000  

R0.325 
R2   

 
0.106 

Adjusted R2 
Square 

0.100 

F   18.599 
 

0.000 

 



9201-4No.- 2vol.  University Journal of Hama

 
 

F18.599

.8

Zhang,2014Zhang,2017

jiang,2018

)Y1 = 2.639+ 0..273.X1( )  

   
t  

 

 2.658 .279 9.536 0.000  

 
.298 .068 4.354 0.000  

R.328 R2    .108 
Adjusted R2 

Square 
.102 

F  18.957  0.000 

F18.957

.8



9201-4No.- 2vol.  University Journal of Hama

 
 

Li,2005

jiang,2018Kotabe,

)Y  = 2.658+ 0.298.X1( )  

1 

2 

 

3 

4.01 

4 

3.72 

5 

3.86 

 



9201-4No.- 2vol.  University Journal of Hama

 
 

1 

 

2 

 

3 

 

 

3



9201-4No.- 2vol.  University Journal of Hama

 
 

1. Engelen, A., Land, S. & Brettel, M,(2012) Top management's social capital and learning 

in new product development and its interaction with external uncertainties,Industrial 

Marketing Management,41(3),p.522. 

2. Boso.N, Story.V. M., Cadogan .John W.,(2013). Entrepreneurial orientation, market 
orientation, network ties, and performance: Study of entrepreneurial firms in a 
developing economy, Journal of Business Venturing, 28(6),pp.708-727. 

3. Julie, Juan.Li&Zhou. Zheng, K&Shao,T. Alan,(2009).Competitive position, managerial 
ties, and profitability of foreign firms in China :an interactive perspective,Journal of 
International Business Studies, 40(1),pp. 339 352. 

4. Covin, J., & Wales, W. (2011). The Measurement of Entrepreneurial 

Orientation, Entrepreneurship Theory And Practice, 36(4),pp. 677-702.  

5 

6. Huang, K., & Wang, K,(2011).The moderating effect of social capital and environmental 
dynamism on the link between entrepreneurial orientation and resource 
acquisition", Quality & Quantity,47(3),pp.1617-1628. 

7. Nahapiet, J., and S. Ghoshal,(1998).Social capital, intellectual capital and the 
organizational advantage,The Academy of Management Review,23(2),p.243. 

8. Batjargal, B. (2003).Social Capital and Entrepreneurial Performance in Russia: A 
Longitudinal Study, Organization Studies, 24(4),p.535.  

9. Zhou, L., Wu, W. P., & Luo, X. (2007). Internationalization and the performance of 
born-global SMEs: the mediating role of social networks, Journal of international 
business studies, 38(4), p.677 

10. Dong, M., Li, C., & Tse, D. (2013). Do Business and Political Ties Differ in Cultivating 
Marketing Channels for Foreign and Local Firms in China?, Journal Of International 
Marketing, 21(1),pp.39-56.  

11. Engelen, A., Kaulfersch, A., & Schmidt, S,(2015).The Contingent Role of Top 
Management's Social Capital on the Relationship between Entrepreneurial 
Orientation and Performance, Journal Of Small Business Management,54(3),p.827. 

12. Lumpkin, G. T. & Dess, G. G. (1996). Clarifying the entrepreneurial orientation construct and 
linking it to performance, The Academy of Management Review, 21(1), p.137. 

13. Kroeger, James W., (2007).Firm Performance as a Function of Entrepreneurial 
Orientation and Strategic Planning Practices. Ph.D P.19. 



9201-4No.- 2vol.  University Journal of Hama

 
 

14. Boehm ,Jan, Entrepreneurial Orientation in Academia, 1th ed ,Springer, Gabler, 
Germany ,2008,p.173. 

15. Dess, G. &Lumpkin, G.,(2005).The Role of Entrepreneurial Orientation in Stimulating 
Effective Corporate Entrepreneurship, Academy Of Management 
Perspectives,19(1),p.150 

16. Rauch, A., Wiklund, J., Lumpkin, G. T. and Frese, M,(2009).Entrepreneurial orientation 
and business performance: An assessment of past research and suggestions for the 
future,Entrepreneurship Theory and Practice,33(3),p.763. 

17. Kreiser, P., Marino, L., Kuratko, D., & Weaver, K.(2012).Disaggregating entrepreneurial 
orientation: the non-linear impact of innovativeness, proactiveness and risk-taking 
on SME performance, Small Business Economics,40(2),p. 276. 

18. Vora, D., Vora, J. and Polley, D,(2012). Applying entrepreneurial orientation to a 
medium sized firm,International Journal of Entrepreneurial Behaviour & 
Research,18(3),p356. 

19. Gao, Y., Ge, B., Lang, X., & Xu, X,(2018),Impacts of proactive orientation and 
entrepreneurial strategy on entrepreneurial performance: An empirical research, 
Technological Forecasting And Social Change, 135(2), p.179. 

20. Hughes, M. and Morgan, R. E. (2007).Deconstructing the relationship between 
entrepreneurial orientation and business performance at the embryonic stage of firm 
growth, Industrial Marketing Management. 36(5),pp.651-661. 

21. Baierl, R., Anokhin, S., & Grichnik, D. (2016). Coopetition in corporate venture capital: 
the relationship between network attributes, corporate innovativeness, and financial 
performance, International Journal Of Technology Management,71(1),p66. 

22. Jiang, X., Yang, Y., Pei, Y., & Wang, G. (2016). Entrepreneurial Orientation, Strategic 
Alliances, and Firm Performance: Inside the Black Box, Long Range 
Planning,49(1),p.106.  

23. Chung, H., Yang, Z., & Huang, P. (2015). How does organizational learning matter in 
strategic business performance? The contingency role of guanxi networking, Journal 
Of Business Research,68(6),p. 1219. 
24. Li, Y., Chen, H., Liu, Y., & Peng, M. (2012). Managerial ties, organizational learning, 

and opportunity capture: A social capital perspective, Asia Pacific Journal Of 
Management, 31(1),p.276.  

25. Salaran, Mehdimm.Maritz, Alex,(2009). The Role of Social Capital in Fostering 
Entrepreneurship in Established Organizations",Journal Of Asia Entrepreneurship 
and Sustainability, 94(1),p6. 



9201-4No.- 2vol.  University Journal of Hama

 
 

26. Li, J. (2005). The Formation of Managerial Networks of Foreign Firms in China: 
The Effects of Strategic Orientations",Asia Pacific Journal Of 
Management, 22(4),p.430.  

27. Jiang, X., Liu, H., Fey, C., & Jiang, F,(2018). Entrepreneurial orientation, network 
resource acquisition, and firm performance: A network approach, Journal Of 
Business Research,87,pp. 46-57. 

28. Zhang, J., & Cui, X,(2017). IN SEARCH OF THE EFFECTS OF  BUSINESS AND 
POLITICAL TIES ON INNOVATION  AMBIDEXTERITY, International Journal Of 
Innovation Management,21(02),pp.1-27. 

29. Kotabe, M., Jiang, C., & Murray, J. (2016).Examining the Complementary Effect of Political 
Networking Capability With Absorptive Capacity on the Innovative Performance of 
Emerging-Market Firms. Journal Of Management,43(4),pp.1131-1156. 

30. Zhang, J., Tan, J., & Wong, P. (2014). When does investment in political ties 
improve firm performance? The contingent effect of innovation activities. Asia 
Pacific Journal Of Management,32(2), 363-387. 


