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Evaluating of the Optimization of Syrian Health Organizations' Websites  
in Search Engines 

 ( A Field study on Clients of Latakia Hospitals) 
Ghada Bakaya*                                                         Prof. Dr. Bassem Ghadeer**       

Abstact: 
The study aimed to evaluate the use of the website of Lattakia Hospitals for keywords and 
content in compatible with search engines from the viewpoint of the clients of this hospitals, 
where the descriptive analytical approach was followed describe the variables of the study 
and the questionnaire was used as a study tool to conducted in order to find out the difference 
between the average answers of the research sample members and the neutral mean of the 
five-point Likert scale by one-sample t test, using the statistical program SPSS 21, where the 
study concluded that the hospitals do not use keywords in there website in the way that is 
compatible with search engines, the result was different for the content, as the final evaluation 
for optimizations the websites, it indicated that the hospitals do not use search engine 
optimization techniques on the hospital websites. Therefore, the researcher recommended 
that the hospitals should use on there websites the many tools provided by the search engine 
Google to analyze keywords in order to use these words on the websites, in addition to writing 
content according to the rules of search engines in order to obtain an advanced ranking in the 
search results on the first page of the Google search engine. 

 
Key Words: Website, Search Engines Optimizations (SEO), Search Engines, Key words, 
content. 
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 Frequency Percent Valid Percent Cumulative Percent 

Valid 
 180 51.4 51.4 51.4 
 170 48.6 48.6 100.0 

Total 350 100.0 100.0  

SPSS 21
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 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 

 18 60 17.1 17.1 17.1 
18-25 80 22.9 22.9 40.0 
26-45 60 17.1 17.1 57.1 
46-59 60 17.1 17.1 74.3 

60  90 25.7 25.7 100.0 
Total 350 100.0 100.0  

SPSS 21

   

 Frequency Percent Valid Percent 
Cumulative 

Percent 

Valid 

 140 40.0 40.0 40.0 
 150 42.9 42.9 82.9 

 60 17.1 17.1 100.0 
Total 350 100.0 100.0  

SPSS 21

     
 Frequency Percent Valid Percent Cumulative Percent 

Valid 

 100 28.6 28.6 28.6 
 70 20.0 20.0 48.6 
 110 31.4 31.4 80.0 
 70 20.0 20.0 100.0 

Total 350 100.0 100.0  

SPSS 21
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One-Sample Statistics 
 N Mean Std. Deviation Std. Error Mean 
  350 2.54 1.203 .203 

SPSS 21

One-Sample Test 

 

Test Value = 3 

t Df 
Sig. (2-
tailed) 

Mean 
Difference 

95% Confidence Interval of 
the Difference 

Lower Upper 

  
-

2.249- 
349 .031 -.457- -.87- -.04- 

SPSS 21
Sig = o.o31 

One-Sample Statistics 
 N Mean Std. Deviation Std. Error Mean 

   350 2.54 1.432 .242 

SPSS 21

One-Sample Test 

 

Test Value = 3 

T Df 
Sig. (2-
tailed) 

Mean 
Difference 

95% Confidence Interval of 
the Difference 

Lower Upper 
  

 
-

1.917- 
349 .064 -.464- -.96- .03 

SPSS 21
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Sig = o.o64 

 

 

One-Sample Statistics 

 N Mean 
Std. 

Deviation 
Std. Error Mean 

      
 

350 2.54 1.283 .217 

SPSS 21

One-Sample Test 

 

Test Value = 3 

t df 
Sig. 
(2-

tailed) 

Mean 
Difference 

95% Confidence 
Interval of the 

Difference 
Lower Upper 

    
  

-2.125- 349 .041 -.461- -.90- -.02- 

SPSS 21 
Sig = o.o41 
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